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Abstract: This article analyzes the 
linguopragmatic features of politeness 
strategies manifested within the framework of 
religious texts. The study examines the 
principles of politeness expressed through 
speech units, forms of address, and 
communicative means such as requests, advice, 
and warnings used in sacred texts. It also 
highlights the role of politeness strategies in 
regulating interpersonal communication in 
religious discourse and reveals their ethical-
normative content. In the process of analysis, 
the linguistic units in religious texts are 
examined from pragmatic and semantic 
perspectives, and the specific manifestations of 
politeness strategies are identified. The results 
of the study contribute to a deeper 
understanding of the communicative and 
educational significance of religious texts. 

 

Introduction. In the process of sociolinguistic analysis of discourse, that is, a text that 

arises in the course of real communication, it is an important factor to take into account the 

social institutions existing in society. Such institutions include the education system, 

healthcare, the military sphere, judicial and law enforcement bodies, the political sphere, trade 
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and commerce, as well as sports. In addition, it is necessary to specifically emphasize religious 

structures that unite clergy and believers on the basis of common beliefs and rituals. 

The analysis of religious discourse makes it possible to shed light on the deep 

characteristics of language and religion and holds particular importance in the linguistic study 

of the structure of institutional discourse and in the creation of classifications of discourse 

types.   In linguistic literature, religious-preaching speech (or, in other approaches – 

ecclesiastical-religious functional style) has been substantiated as a separate type within the 

functional-stylistic paradigm of the modern Russian literary language  . 

When approached from the perspectives of linguistics and pragmatics, religious 

discourse is regarded as a complex and multi-layered phenomenon. This discourse 

encompasses not only the transmission of information but also such tasks as the formation of 

social, spiritual, and mental relationships. Religious speech has its own specific functions, which 

can conditionally be divided into two main groups: general (linguistic) and special (pragmatic) 

functions. While general functions are related to the universal characteristics of language, 

special functions define the specific pragmatic nature of religious discourse. 

Materials and methods. Communicative, informative, and appellative functions are 

presented in linguistics as the basic functions of language. Some scholars also include emotive, 

phatic, metalinguistic, and poetic functions. The functions listed above appear in religious 

discourse in specific situations and give it a distinctive pragmatic character  . 

In general, the expression of a text through the linguistic and pragmatic functions of 

religious discourse holds significant importance in the spiritual environment of society. 

Religious discourse is a powerful discursive system that shapes human consciousness, 

strengthens moral values, and ensures social solidarity; it is also regarded as a means of 

communication and information transfer. A deeper understanding of the interrelationship 

between language and religion makes it possible to pay special attention to the linguistic and 

pragmatic study of religious discourse, as well as to scientifically strengthen the role of religious 

speech in modern developed society. 

In the process of communication, the category of politeness is regarded as an important 

sociolinguistic and pragmatic phenomenon between people in society. In particular, in religious 

communication, politeness is significant not only as a measure of speech etiquette but also as a 

linguistic expression of ethical, spiritual, and religious values. In a deeper analysis of this 

phenomenon, the theory of social-linguistic scenarios and communicative roles serves as an 

important methodological basis. 
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It is known from the analysis of linguistic scenarios that each individual performs 

different social roles in various communication situations. For example, one individual may 

appear as a leader at the workplace, as a patient in a hospital, or as a child or parent in the 

family. In the context of religious communication, however, the individual participates in the 

roles of a believer, a worshipper, a confessor of sins, or a listener of advice. Each of these roles 

requires specific speech strategies and forms of politeness. 

In the communicative process within society, the interactions of participants are 

regulated on the basis of expectations formed in relation to specific roles. Such expectations 

rely on ethical and speech norms defined by society. If a person does not demonstrate behavior 

and speech style corresponding to their social role, they may be negatively evaluated by the 

public or subjected to certain social restrictions. This aspect becomes particularly evident in 

the process of religious communication, since politeness and good manners are considered one 

of the main indicators of adherence to religious moral rules. 

According to the sociolinguistic approach, communicative processes in society manifest 

themselves in various forms depending on individuals’ social origin, social status, professional 

activity, and the position they hold. In the sphere of religious discourse, in addition to these 

factors, a person’s level of faith, religious knowledge, and spiritual state also acquire special 

importance. Therefore, elements of politeness in religious communication perform a distinct 

pragmatic function: they ensure that speech is formed in a manner based on the principles of 

gentleness, humility, and respect. 

Written religious communication — for example, appeals addressed to a religious 

advisor, imam, or advocate — demonstrates the orderly and consistent expression of politeness 

through linguistic means. In such texts, forms of address, units expressing respect, requests, 

and constructions conveying gratitude are widely used. Through these means, the social status 

of the communication participants and the social distance between them are reflected. 

In modern linguistics, pragmatics is regarded as an important scientific field that studies 

how linguistic units are used in real communication processes, their relationship with the 

participants of speech, and the meanings that arise depending on the communicative situation. 

Pragmatics (from the Greek pragma — action) is a component of semiotics and investigates the 

aspects of sign systems that are closely connected with human activity. This approach makes it 

possible to interpret language not as an immutable, static system, but as a dynamic 

phenomenon that actively manifests itself in social, cultural, and religious contexts. 

Results and discussions. In the present era, pragmatics is interpreted as the process by 

which language users express their attitude through specific words, semantic structures, and 
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speech strategies, as well as the process of understanding the interlocutor’s intention and 

position. In this process, not only the content of speech but also its communicative purpose, the 

intended audience, cultural background, and social experience acquire significant importance. 

In particular, religious texts carry a great semantic and communicative load from a 

pragmatic point of view. Therefore, understanding and interpreting them requires not only 

simple semantic analysis but a broader contextual and pragmatic approach. 

The successful conduct of communication is closely linked to adherence to certain 

ethical norms and rules of conduct. Throughout the development of humanity, various peoples 

have created numerous proverbs and wise sayings concerning speech culture, verbal etiquette, 

and responsibility in communication, forming a rich scientific and literary heritage in this field. 

In particular, works such as Qutadg‘u bilig, Qobusnoma, and Hibbat ul-haqoyiq, which are 

considered gems of Eastern national culture, as well as the works of thinkers like Kaykovus, 

Yusuf Khos Hojib, Ahmad Yassavi, Ahmad Yugnaki, Alisher Navoi, and Sufi Olloyor, deeply 

illuminate the issues of communication etiquette and speech responsibility from philosophical 

and ethical perspectives. 

In particular, the moral instructions regarding speech culture presented in Kaykovus’s 

work Qobusnoma retain their relevance even in the modern era. It emphasizes that the speaker 

must express their thoughts wisely and thoughtfully, taking into account the existing situation 

and the characteristics of the listeners. It is especially stressed that the content of speech should 

be fluent, simple, and not burdensome to the listener. Otherwise, even a well-supported 

argument may not be positively received by the audience. 

In addition, taking into account the consent and emotional state of the interlocutors 

during the communication process is evaluated as an important factor that ensures effective 

and positive communication.  

In 1967, one of the scholars from Harvard University, H. P. Grice, introduced the widely 

recognized communicative principles in the process of communication. According to Grice’s 

concept, any effective communication depends on the principle of cooperation. The full 

implementation of the principle of cooperation requires the participants of communication to 

observe four basic communicative maxims. According to Grice’s definition, these maxims are 

directly related to the form and manner in which information is transmitted. They are divided 

into the following principles: Quantity, Quality, Relation, and Manner (or Mode)   . 

According to Geoffrey Leech, the politeness principle manifests itself through the 

practical realization of six basic and self-evident rules. They are expressed as follows: 
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1. Tact Maxim – minimizing the “burden” or inconvenience imposed on the 

interlocutor as much as possible, while striving to maximize their benefit. 

2. Generosity Maxim – being ready to limit one’s own interests and take upon 

oneself the necessary “cost” or responsibility. 

3. Approbation Maxim – refraining from criticizing, disparaging, or gossiping about 

others; emphasizing their positive aspects more. 

4. Modesty Maxim – reducing self-praise and not excessively displaying one’s own 

virtues. 

5. Agreement Maxim – avoiding disputes and conflicts, and striving to reach 

agreement and harmony. 

6. Sympathy Maxim – maintaining a warm attitude toward others and showing 

kindness and goodwill. 

According to Penelope Brown and Stephen C. Levinson’s theory, politeness is a complex 

system of strategies designed to mitigate speech acts that threaten a person’s “face” (social 

image or prestige). They do not provide a precise and strict definition of the concept of 

“politeness,” but rather explain it on the basis of a scale consisting of two opposing directions: 

negative politeness and positive politeness. 

The theory of politeness was first published in 1987 by Brown and Levinson. Although 

their views were later criticized by various scholars, this model continues to serve as an 

important theoretical foundation in pragmatic research to this day. 

The authors divided their study into two main parts. The first part illuminates the 

essence and content of politeness theory, its basic concepts, definitions, and the mechanisms of 

interaction in language use. The second part contains examples of the application of politeness 

strategies in three languages that differ from one another socially and culturally — English, 

Tamil, and Tzeltal  . 

In the theoretical part, Brown and Levinson proceed from the concept of the “rational 

speaker” when presenting their model. According to them, such a speaker possesses two main 

characteristics: rationality (the ability to make reasonable decisions) and face (the need for 

social prestige and self-esteem). It is precisely these two factors that form the basis for the 

development of politeness strategies  . 

Rationality (Logical Reasoning). In the theory of Penelope Brown and Stephen C. 

Levinson, the central concept is the Model Person (MP). According to their interpretation, the 

MP is a person who can use natural language fluently and expressively, and who possesses two 

main characteristics: rationality and face. Rationality refers to the person’s ability to clearly 
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define their goals and consciously select appropriate means to achieve them. In other words, 

the Model Person analyzes the situation, takes into account possible consequences, and 

consciously plans their speech behavior in a way that satisfies face needs. 

Face. The concept of “face” refers to the social image that a person wants to present in 

society — that is, their prestige and reputation in the eyes of others. Every individual wants to 

maintain their face, to be accepted by others without hindrance, and to be approved in certain 

situations. 

Brown and Levinson divide face into two types: 

Positive Face — the desire to be valued, recognized, and approved by others. It is the 

wish that one’s thoughts, goals, achievements, and values be acknowledged as important by 

others. 

Negative Face — the need to preserve one’s freedom of action and choice. This means 

the desire to make independent decisions without pressure or interference from others. 

Conclusion. The authors consider the needs related to face to be universal, that is, 

common to all cultures. However, they also emphasize that the manifestation of these needs 

depends on cultural norms and values. The claim of universality was later criticized by many 

researchers. 
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